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YOUR DREAMSCAPES EDGE

DreamScapes partners with Canada’s national news brand, The Globe and Mail, to 

reach the country’s most desirable national audience; AND NEW in 2024,  

select subscribers from the Toronto Star will be added, reaching Canada’s largest 

metropolitan region in the highest income areas.

DREAMSCAPES ADVERTISING  
AND CONTENT OPPORTUNITIES

PRINT & DIGITAL       •  Print ads 

                                     •  Sponsored content 

                                     •  Special editorial feature sections 

                                     •  Cover wraps 

                                     •  Inserts – bound-in or glued-in 

                                     •  Social media 

                                     •  Custom web content 

 

DIGITAL ONLY            •  Videos, box ads, leaderboard position 

                                     •  Paid social media posts 

                                        
(Sponsored, partnerships, contests & giveaways)

 
                                     •  Web editorial features 
                                     •  Travel Alert Newsletters
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Source: *Vividata Spring 2021 Study,  **Globe and Mail, TGAM_GA Leisure Travel study

Average age 48*  Age 25 – 54: 49 percent   

Age 55+: 30 percent   

73 percent more likely to be 
Senior Managers or Owners*   

58 percent more likely  
to have an HHI $200K+*    

35 percent more likely to have 
investible assets $500K+   

16 percent more likely to have 
3+ credit cards*  

DreamScapes magazine reaches Canada’s key consumer market 

 

After seeing an ad for a product, brand or service 53 percent are more likely to 

search for it, 76 percent more likely to purchase it and 2.5X more likely  

to recommend it*  

 

80 percent of HIGH VALUE VACATIONERS: for their next trip, they are forecasted 

to spend over $3,000**  

 

81 percent of DreamScapes’ EPICUREANS intend on taking a culinary or wine tour**  

 

Over three-quarters of our readership (76%) are CULTURE ENTHUSIASTS **  

 

3 in 4 ACTIVE TRAVELLERS prep for soft adventure and eco tours** 

 

Over 3 in 4 SEA-SEEKERS are expected to visit beaches, resorts or book a cruise** 

READERSHIP: MEET OUR NATIONAL READERS 
 
 

Our readers are culturally curious, sophisticated travellers. They seek  

adventure, appreciate the planet’s riches, and value local experiences.  

Passionate about places and people, DreamScapes travellers pursue   

the ultimate dream escapes.
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Source: *Toronto Star Media Kit 2023

59 percent male  

18-34 years  

41%  

40 percent female  

Education + Occupation   

53 percent of DreamScapes’ Toronto readers have a university degree and the 

majority (49 percent) have a professional career either in a white collar or 

managerial position. 

 

Highest Income Areas  

HHI  - These neighbourhoods are only the highest income areas in the country 

where 68% of DreamScapes’ Toronto-area readers own property, while 54% of 

its Toronto-area reader base has a household income of more than $75K. Its 

high earners with triple digit income of $100K+ comprise 38 percent of the 

total readership in the largest consumer market in Canada. 

READERSHIP:  
MEET OUR NEW TORONTO READERS* 
 
 

DreamScapes magazine will be distributed in the Toronto Star, 

Canada’s largest daily newspaper, starting in 2024 and will 

reach Canada’s highly sought-after frequent fliers living in high 

income areas.  Toronto is Canada’s largest metropolitan city and 

is the fourth largest populated city in North America after  

Mexico City, New York City, and Los Angeles. The Toronto Star 

possesses the country’s greatest total readership. 

Who’s reading? 

Age Category

18-49 years  

68%  

35-49 years  

28%  

25-49 years  

53%  

35+ years  

59%  

65+ years  

14%  

READERSHIP DEMOGRAPHICS



6,800

15,000

3,200

1,500
36,500

2,100
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LUXURY REACH

DISTRIBUTION – PRINT 

Globe and Mail Subscribers 

Ontario.............................................................. 36,500 

Quebec ................................................................ 2,100 

Manitoba & Saskatchewan .............................. 1,500 

British Columbia .............................................. 6,800 

Alberta .............................................................. 3,200 

 

Total Globe and Mail Subscribers .............. 50,100 

 

Toronto Star Subscribers ................................ 15,000  

Special Mailings ................................................ 1,000 

 

Total Copies .............................................. 66,100 

 

 

TOTAL READERS PER EDITION     464,000 

• PRINT ........................................................ 260,000 

• DIGITAL  

   Website Impressions ................................ 255,000 

   Unique Visitors .......................................... 84,000 

   Digital Newsstand Readers ......................120,000  
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DREAMSCAPES & THE GLOBE AND MAIL 
REACH CANADA’S LARGEST NETWORK  
OF LUXURY LEISURE TRAVELLERS

3.3 million readers of The Globe and Mail are planning to take a vacation in the  

next 12 months. Connect with Canadians travelling within Canada, the U.S. and 

international destinations. 

 

 

 

 

 

 

 

 

 

 

 

 

THE GLOBE AND MAIL’S WEEKLY PRINT AND DIGITAL READERS ARE: 
 

• ACTIVE: Golfing (Index 126), Skiing/snowboarding (Index 122), 

Sightseeing (Index 119), Nightlife (Index 119), Cultural events (Index 115)* 
 

• INTERESTED IN A VARIETY OF VACATION PACKAGES: Culinary/Food & wine 

(Index 130), Romantic/Honeymoon (Index 128), Outdoor adventure/ 

Ecotourism (Index 124), Golf (Index 123), Cruise vacations (Index 122) 
 

• HIGH VALUE VACATIONERS: they are more likely to spend over $3,000 on 

their next vacation (Index 120)

Source: Vividata Spring 2021, Total National, Print/Digital Weekly Readers 
*Activities intend to do on vacation in the next 12 months 

DESTINATION                                        READERS                                INDEX 

Canada                                                       1,143,000                                         110 

USA                                                            663,000                                           116 

Mexico/Caribbean                                    357,000                                            116 

U.K./Europe                                               350,000                                           122 

Asia                                                            173,000                                            157
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EDITORIAL MISSION 
 
Since its launch in 1996, DreamScapes Travel & 
Lifestyle Magazine has been a highly valued leisure 
publication in the Canadian consumer market that 
delivers travel and lifestyle content to a high net-
worth audience of frequent travellers. The Editorial 
is overseen by an accomplished, award-winning 
editor, and is written by a team of experienced 
travel writers.  

Each issue strives to showcase a segment in the 
world of travel with the ultimate goal: to inspire 
travel. Discover detailed information from short 
travel notes to broader, longer features.  

As the only independently owned travel publication 
in Canada to be circulated across the country 
through a controlled subscription reaching all 
subscribers of The Globe and Mail newspaper, and to 
frequent fliers living in Canada’s largest metro-
politan city of Toronto through the Toronto Star print 
circulation, DreamScapes is fully audited, giving 
advertisers a strong print publication with a unique 
target audience. 

With the growth of digital applications, 
DreamScapes.ca is increasingly changing its 
position to meet consumer demands through 
exciting web exclusives, and other website 
enhancements.  

DreamScapes is available on several digital 
newsstand sites.
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Canada and the United States remain an important focus in our storytelling,  

but we also recognize exciting destinations from around the globe. 
 

In every issue, DreamScapes Editorial includes these sections: Talk, Travel Sleuth, 

Travel Gallery, USA Journeys, and Web Listings.  Enjoy long features, personal 

essays, service-oriented pieces, and much more. 

2024 EDITORIAL CALENDAR

WINTER/SPRING:  
Islands and Wellness 

The ultimate island experiences, 

from far-flung paradise isles to 

domestic islands rich in 

Canadian charm, in this issue 

we showcase singular island 

settings. The burgeoning world 

of wellness travel with its 

restorative properties also gets 

a close-up look. 

SPRING/SUMMER:  
Adventure Travel, Road Trips  

and Ecotourism 

Pack your bags, in this 

prominent guide on active 

pursuits we feature the love of 

adventure travel through road 

trips and those places with 

strong green travel appeal.   

FALL/WINTER:  
Food and Drink 

With the changing seasons — 

there’s the celebratory harvest 

that drifts into early winter 

days — it’s time to pay 

homage to all the seasonally 

good things in this Food and 

Drink-themed issue. 

WINTER:  
Art and Design 

Creativity takes centre stage as 

we focus on a range of people and 

places around the world inspiring 

travellers to consider the value of 

art and design. This issue will 

feature destinations that have 

played an important role in 

establishing trends, art and design 

movements and other cultural 

innovations. It’s the art of travel.

DreamScapes Editorial has expanded the Editorial section with topics ready to inspire our discerning readers.  

NEW: Great Escapes, Passion Pursuits, Power Trip, City Spotlight, and Table Talk. These NEW editorial sections are open for scheduling in any issue. 

Contact the Editor for interest and inquiries. 
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IN EVERY ISSUE:  
THE CONTENT POSSIBILITIES

TALK: This star-studded editorial of a notable 

Canadian profiles a visionary within their industry.  

Be it a performer, conservationist, athlete, chef —  

the list is long. The only caveats: the individual is 

connected to Canada (living abroad or in the country) 

and is either nationally recognized or a leading 

influencer in their profession.  

 

TRAVEL GALLERY: In this collection of short travel 

news items, these mini-news notes have a  

call-to-action for readers. 

 

TRAVEL SLEUTH: We dive into a specific travel topic 

that presents readers with engaging, informative 

storytelling. Anticipate a vibrant mix of travel trends 

and destinations. 

 

USA JOURNEYS: Penned by an award-winning travel 

journalist, this editorial of round-up themes showcases 

America’s finest locales, offering readers a menu of 

choices. 

DS: EIGHT JUNO AWARDS, 15 ALBUMS, 19 TOP 10 SINGLES, A 
CANADIAN MUSIC HALL OF FAME INDUCTION, AND SEVERAL 
BOOKS—THE LIST OF ACCOLADES IS IMPRESSIVE. NOW YOU 
HAVE THE LUXURY SCENIC RIVER CRUISE CALLED 
“DELIGHTFUL DOURO WITH JANN ARDEN.” 
JA: I’m so eager. I’ve never been to Portugal and I’m ecstatic. 

DS: WHAT IS IT ABOUT CRUISING? 
JA: I can’t say how much it would never have crossed my mind 
to go on one but when I did my first European river cruise a few 
years ago it blew me away. I don’t know what I was thinking. 
It’s spectacular. Watching the banks of these rivers drift by, the 
silence muted, the old buildings, the archaeology, the history, 
and especially that part of the world.  

DS: MUSIC AND TRAVEL ARE THE ROOTS OF STORYTELLING.
JA: Being a travelling minstrel has not changed in the last 1,500 
years. Musicians are skilled storytellers. They still grab their 
faithful band of fools, hop on their horses, buggies, or buses, 
and entertain. They go where people are—town to town. That’s 
the unchanged position of being a musician or actor. 

DS: DO YOU REMEMBER YOUR FIRST FAMILY TRIP WITH 
YOUR FOLKS? 
JA: Oh, very much. Since we’re in Southern Alberta, the cost-
effective solution was to go to British Columbia, especially the 
Okanagan Valley, which is wine country now. We’d go to a place 
called Wood Lake, and they would rent this tiny little cabin, a 
one-bedroom. I remember having a little fishing rod with a 
floating bobble on it. I don’t think I ever caught anything. And 
just sitting at the end of the dock and the dairy bar, you could 
get a cone for 10 cents. It’s a happy memory.

TA L K

I
n the midst of yapping from a dog affectionately named Poppy, 
the vibe enveloping Jann Arden on this early summer day is pure 
spunk and energy—fuelled by infectious laughter Arden’s 

known for as she leans in to share some of her latest loves. 
That’s easy. As one of Canada’s lauded singing treasures behind 

such hits as “Could I Be Your Girl” and “Insensitive,” Arden’s 
schedule’s been off the charts. She hosts a popular podcast, has 
been criss-crossing Canada on concert tours, has a new novel, The 
Bittlemores, out in November—and in between all this, Arden is 
taking time to sail one of Europe’s most thrilling rivers, the Douro. 

Portugal’s fabled backdrop along the Douro River has become the 
next great sail for Arden, who’s no stranger to cruising. She’s 
previously been a ship’s godmother and is now partnering with Scenic 
Luxury  Cruises & Tours—her third with the luxury river cruise line—
on an upcoming eight-day cruise this fall on the Scenic Azure. 

DreamScapes caught up with Jann Arden before her voyage. 

BY BILL KING 

Time to Cruise
WITH JANN ARDEN

Bill King is a musician, celebrity writer, radio host, photojournalist and author. TALK! Conversations in  
All Keys (Volume 3): American Music by William M. King is his latest book available on Amazon.ca and 7Arts.Press. 
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T R A V E L  S L E U T H

o
n the food front, The Big Guava (one of Tampa’s nicknames) is a melting pot 
of cultures best reflected on dinner plates across the city. Think Cuban clas-
sics, as well as Spanish, South and Native American spices and influences.  

Yet this popular Floridian city perched on the Gulf Coast hasn’t been 
known exactly for its exceptional fare until recently. Last autumn, I visited 
Cigar City, another moniker attributed to its earlier cigar-making days, with 
the aim of tasting the local flavours and to dispel any connections to the 
once-tired food scene.  

A closer look reveals how Tampa is on the cusp of a new culinary frontier 
that’s been adding flair to a landscape of locavore shrines. In June 2022, the 
inaugural edition of the Michelin Guide Miami, Orlando and Tampa was 
unveiled, which recognized 118 restaurants, including 16 in Tampa. And to 
date, Michelin-recognized restaurants now have been boosted to 24, further 
solidifying Tampa’s global reputation as a culinary destination.  

A STEAKHOUSE LIKE NO OTHER  
In the Hyde Park district, Bern’s Steak House is not only a fabled steak and 
wine mecca but with nearly 7,000 wine choices, and over half a million bot-
tles, it’s also purportedly home to the largest wine inventory on earth.  

With its Michelin-Recommended status, a ranking that nearly meets the 
higher standard of Bib Gourmand or the chef-obsessed Michelin star, I can’t 
wait to sink my teeth into a mouth-watering 9-oz chateaubriand, paired with 
an Argentinian Malbec, which accentuates the nuanced flavours of this 
seared, lean tenderloin cut. Before long, the scent of honey and cinnamon 
lures as a Bananas Foster, a Bern’s must, is prepared tableside upstairs at the 
equally famous Harry Waugh Dessert Room. I savour a mortal trinity of 
caramelized bananas, rum and vanilla bean ice cream.  

THE CUBAN AT THE COLUMBIA IN YBOR CITY  
In 1905, Casimiro Hernandez Sr., a Cuban immigrant, opened the 60-seat 
Columbia Restaurant, serving Spanish family favourites, and something 
called the Cuban sandwich.  

Today, the Columbia in Ybor City is a Michelin-Recommended culinary 
cathedral. I do myself the honour, order the Cuban, and bite into authentic 
history. Made using Casimiro’s original recipe of ham, roasted pork, pickles, 
mustard, Swiss cheese, and Genoa salami that are layered in soft, yet crispy 
Cuban bread from La Segunda bakery—incredibly, the same supplier of 

BY JIM BAMBOULIS

THE 
HOT TAMPA 
FOOD GUIDE
SERVED WITH SOME EXTRA MIAMI + ORLANDO

FALL/WINTER 2023  DREAMSCAPES 43

U S A  J O U R N E Y S  

C
hefs often plan their menus around 
what’s in season locally, and right now all 
around the country plates are packed 

with colour smothered in heaps of flavour that 
are popping up on restaurant menus. Yum!  

In autumn, as apple harvest begins, visit 
Sociable Cider Werks, Minneapolis’s first cider 
taproom. The menu showcases handcrafted 
cider libations brewed with fresh-pressed 
apples, other fruits, grains, hops and spices. 
sociablecider.com 

MUST TRY The dry tart apple comes 
through in their light crisp Freewheeler, a 
sparkling wine-like refresher. 

If you find yourself in Detroit . . . find your 
way to Baobab Fare. A winner on the Food  
Network’s “Chopped” cooking competition, 
the Burundi-refugee-owned eatery serves tra-
ditional African dishes. The bright and airy 
restaurant in Midtown, which is an emerging 
culinary district just north of downtown, 
employs refugees and asylum-seekers 
reflecting the sign in the window, Detroit  
ni nyumbani, meaning “Detroit is home.”  
baobabfare.com 

MUST TRY Nyumbani is a dish of
tender beef, slowly simmered in tomato 
sauce that’s served with sides of fried plan-
tains, peanut-stewed spinach and rice. 

The prestigious foodie bible, the Michelin 
Guide, just announced Colorado as their 
newest destination, making the Rocky Moun-
tain State North America’s eighth guide 
destination. German, Hispanic and Native 
American cultures, including Ute, Navajo and 
Apache tribes, make up the blend of cultural 
influences that inspire chefs and the state’s 
incredible gastronomic food scene. 

Denver—a.k.a. The Mile High City— 
has become an award-winning culinary desti-
nation with three James Beard Award winners 
and is the only city in the country to host  
the annual Slow Food Nations festival,  
which casts a spotlight on innovative chefs 
and producers from around the world. 
denver.org/food-drink/ 

MUST TRY Head to Mercantile in
Denver’s Historic Union Station where 
James Beard Award-winner Alex Seidel’s 
passion for a farm-to-table ethos brims. 

With 2,000 restaurants and counting along 
the nearly 100 kilometres of Atlantic Ocean 
coastline, the food and drink scene in Myrtle 
Beach is ripe for exploration. A stone’s throw 
from the SkyWheel, Winna’s Kitchen serves 
the epitome of southern comfort food, 
flavour-packed in house sauces and dressings, 
and yes, pecans. winnaskitchen.com  

MUST TRY Order the Silly Millie,
which are light lemon ricotta pancakes 
served with house-made lemon curd and 
berry compote.

What better way to experience fall flavours in 
Seattle than at a restaurant called Autumn? 
Located in Seattle’s charming Phinney Ridge 
neighbourhood, the relaxed and bright Italian-
inspired restaurant showcases handmade 
pasta dishes. It is a beautiful-yet-affordable 
spot for carefully crafted seasonal dishes, cel-
ebrating the best of the Northwest. 
autumnseattle.com 

MUST TRY Don’t miss one of the
handmade pastas for which Chef Brian  
Clevenger is known.

TIME
TO DIG IN
BY JOSEPHINE MATYAS 

DS

i
TRAVEL PLANNER  

Discover more information on travel to the USA at  visittheusa.ca
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T R A V E L  G A L L E R Y

Travel expert Cynthia David provides updates on the tourism industry in this curated collection that appears in every issue — 

TRAVEL NEWS YOU CAN USE

D
iscover your dream ocean escape at The White Lodge Baja Sur 
overlooking the Sea of Cortes. Escape the noise of Cabo and relax 
in eco-luxury at this sustainable boutique hotel. The 10 Zen-chic 

cottages are a 10-minute walk to pristine beaches. Recharge, revive 
and strengthen your immune system with the finest ancestral well-
ness experiences. Indulge in gourmet Baja cuisine made with locally 
sourced ingredients. whitelodgebaja.com

P
erched above private Playa Escameca on Nicaragua’s South Pacific 
coast, laid-back boutique hotel Verdad Nicaragua offers plenty of 
activities for the whole family. Let professional coaches teach 

your kids how to surf. Book a fishing trip and have the luxury hotel’s 
restaurant prepare your catch for dinner. Explore the mountainous 
countryside on horseback with experienced local guides or soar 
through the canopy on a zip line tour for a bird’s-eye view of wildlife 
and nature. For even more adventure, hike in the tropical rainforest 
and plunge into natural swimming pools near the Costa Rican border. 
verdadnicaragua.com

WHITE LODGE

VERDAD NICARAGUA

C
ycling buffs are celebrating the addition of 1,000 kilometres to 
U.S. bicycle routes in Oklahoma, Minnesota, Delaware, Indiana 
and Michigan. For the first time, cyclists can follow historic Route 

66 through Oklahoma, while BR 20 in Minnesota offers miles of off-
road riding around some of the state’s 10,000 lakes. Route 201 through 
Delaware takes in historic sites and Delaware River views. Digital 
maps for all designated U.S. bicycle routes are available free from 
Montana-based Adventure Cycling Association, which maps routes 
throughout North America and organizes more than 100 tours a year. 
adventurecycling.org

A
 trip to Emilia-Romagna in Northern Italy isn’t complete without 
a tasting of paper-thin slices of prosciutto di Parma and chunks 
of aged Parmigiano Reggiano cheese, both available and increas-

ingly popular in Canada. TasteAtlas recently rated the King of Cheese 
#1 among the world’s 10 top-rated cheeses. It takes about 550 litres of 
milk to produce one 40-kilo wheel of Parmigiano Reggiano. Its simple 
ingredients—milk from local cows, salt, rennet and a whey starter—
and its production in giant cauldrons have hardly changed in 900 
years. Wheels are aged at least one year to develop a rich, nutty flavour 
and granular texture. Parmigianoreggiano.com

OKLAHOMA TOURISM AND RECREATION CONSORTIUM OF PARMIGIANO REGGIANO
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TARGET YOUR ISSUES:  
MORE CONTENT POSSIBILITIES

DreamScapes provides more sections devoted to topics that resonate with 

today’s consumer audience. The frequency is limited, subject to the Editorial 

scheduling, giving high exposure on an array of thoughtful subjects. Partners 

and Sponsors have an opportunity to collaborate on the special sections below.   

 

GREAT ESCAPES: A travel theme or destination gets top billing and answers, 

“Why Now.” 

 

CITY SPOTLIGHT: Explore the latest local developments, and the city’s best. 

Loaded with reader tips on dining, accommodations, sightseeing, one urban 

setting around the globe is given special prominence in a single issue. 

 

PASSION PURSUITS: In this Editorial section, sustainable travel is the focus. 

We consider the three pillars: supporting local communities; cultural heritage 

preservation; and protecting the planet. Readers will discover a destination 

through meaningful travel.  

 

POWER TRIP: Readers have a first-hand account of an empowering trip that 

leads to self-discovery.  

 

TABLE TALK: Strictly culinary-focused, this Editorial section encompasses all 

the delicious spin-offs associated with food.  It’s here readers will discover 

food trends around the globe, learn about destination dining scenes, including 

celebrated chef profiles, among other juicy tidbits.

ENHANCED 
SECTIONS
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EXCLUSIVE SPONSORED CONTENT

High-impact branded content is carefully curated and created  
in-house by the Editorial team with client direction and approval. 
This exclusive space also is open to supplied content. We work 
with brands to tell their most compelling stories.
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BY LINDSAY DAVIES
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BEST OF 

NY
DESTINATIONS  
for a Spectacular  
Summer Adventure9
Get Ready to Feast Your Eyes and 
Prep for a Jaw-Dropping Journey  
On this Road Trip Next Door

Across the U.S. border, in the clutches of New York state, 
you’ll soon veer off the main Interstate-90E highway on a 
captivating road trip that’ll surely get your engine roaring 
as you discover quaint countrysides surrounded by sun-
dappled fresh lakes, rolling hills and many local hidden 
gems where cyclists, wine lovers, nature enthusiasts and 
outdoor adventurers readily converge in the heart of 
Upstate New York!
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First Stop,  
The Finger Lakes  
Kickstart your trip with one of the most beautiful areas in the entire 
state. About two hours after crossing the Canadian-U.S. border from 
Ontario, you will arrive at the Finger Lakes Region. Named for the cluster 
of 11 long narrow lakes, this is the heart of New York’s wine country.  

In the northern Finger Lakes region of Wayne County, you will be 
amazed by the towering bluffs of Chimney Bluffs State Park. These 
large clay drumlins were gouged out by glaciers over 6,000 years ago 
and have survived the cyclical force of waves and weather. Meander 
these shoreline trails with a camera in tow for incredible photo 
opportunities and make your way through dense forests. The trek is 
worth it! Stunning views of Lake Ontario will be your reward from the 
crest of these bluffs. 

Wayne County is also known for having the largest concentration 
of artwork along the state’s Mural Mania Trail with a whopping 50 
pieces! Beginning in 2007, the purpose of these works was to preserve 
the history of the Erie Canal through art by portraying what life was 
like in the early 1800s. Even though the mural themes have expanded, 
they are still true to historical ties in Wayne County. 

Ready to get to the centre of the Finger Lakes region? There are four 
easy exits off the interstate—from Victor to Canandaigua to Geneva. 
Ontario County is where arts and culture, wineries and dining mesh 
with jaw-dropping lakeside landscapes. Bristol Mountain is a major 
draw among the winter downhill ski set and summer zip line seekers. 
Nearby Naples is a quaint town, representative of so many of the 
region. It’s full of farm-to-table food options, special events, craft 
beverage makers and artists, and lots of friendly residents who 
welcome you to see the best in their community.  

For a bona fide hyperlocal foodie scene, venture to Linden Street in 
charming Geneva. It’s home to all sorts of food and drink options—
from barbecue to Vinifera, a speakeasy to the iconic FLX Table 
restaurant. No matter which places you pick in Geneva, your tastebuds 
will be treated. 

If you are an avid waterfall chaser, Watkins Glen is the mecca of 
these aquatic beauties. The 315-hectare state park is at the heart of it 
and home to a series of 19 magnificent waterfalls. Your jaw will drop 
as the intricate landscapes along the Gorge Trail unfold in front of you. 
Once you have tackled the park, take a peek around town and treat 
yourself to some home-cooked eats or ice cream. You earned it after 
tackling the Glen’s 800+ steps! 

F or the discerning luxury traveller seeking the 
epitome of opulence, for families yearning to create 
unforgettable memories, and for honeymooners 

envisioning a romantic escape, Paradisus by Meliá Destina-
tion Inclusive Luxury Resorts stands as the unrivalled 
beacon of all-inclusive luxury. With a portfolio of exquisite 
properties designed to cater to diverse preferences, this 
luxury chain promises an indulgent vacation featuring 
gourmet dining and captivating destination-inclusive  
experiences. At Paradisus properties, every sun-kissed 
moment is a cherished memory waiting to be made. 

Imagine pristine beaches, lush gardens, and elegant 
architecture seamlessly blending with the natural beauty of 
each location. Whether you’re looking to lounge by the pool 
with a cocktail in hand or embark on thrilling escapades, 
Paradisus Resorts offers the perfect balance between relax-
ation and destination adventure. Discover why it’s been 
dubbed Paradisus, Destination Inclusive Luxury Resorts. PH
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A SYMPHONY OF 
LUXURY AND LEISURE 
ATPARADISUS 

RESORTS BY FIONA TAPP

CHOOSE YOUR NEXT 
LUXURY DESTINATION
Craft your ideal Paradisus vacation by selecting where in 
the world you want to go from Mexico to the Canary 
Islands, or the Dominican Republic. The welcome you’ll 
receive and the spectacular amenities on offer will all 
impress; the only thing that changes at these equally 
stunning different resorts is the view. Here are a few 
options available for those seeking sun, sand, relaxation, 
and unparalleled destination-inclusive luxury. 

Choose Paradisus Palma Real Golf & Spa Resort, Punta 
Cana for a touch of Caribbean elegance. With an expan-
sive beachfront and a 27-hole golf course, the fully 
renovated resort on tony Bavaro Beach offers a range of 
accommodations, including lavish Nikté swim-up suites 
with private gardens and destination concierges. Chil-
dren will keep busy in the Kidsdom, and adventurous 
souls can explore the nearby coral reefs. Honeymooners 
can kick back and relax at the YHI Spa, enjoy romantic 
dinners at their choice of 12 on-site restaurants and bars, 
and have the chance to learn new skills during life-
enriching activities like jewellery or chocolate-making 
workshops. 

The Paradisus Playa del Carmen, Mexico, found in the 
heart of Riviera Maya, in the middle of a mangrove forest, 
beautifully merges luxury with Mayan inspiration. Fami-
lies will love the tailored amenities and access to a 
thrilling water park. At the resort’s adults-only Paradisus 
La Perla canoodling couples can indulge in spa treat-
ments and private pool areas for total relaxation. Don’t 
miss the chance to explore the ancient ruins of Tulum or 
snorkel in the cenotes. 

At the Paradisus Los Cabos, Mexico on a crescent-
shaped private beach overlooking the Sea of Cortez, you’ll 
experience the best of Baja California’s beauty. The desti-
nation-inclusive luxe resort has swim-up suites, a 
signature YHI Spa, and The Reserve option gives you 
access to personalized service and adult-only amenities. 

Honeymooners can savour a romantic beachfront 
dinner or take a yoga class in a private canyon while 
thrill-seekers can explore Los Cabos with their choice of 
watersports, whale watching, or embark on an ATV 
adventure through the desert.
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TRAVEL PLANNER  
For more information, visit 

melia.com/en/brands/luxury/paradisus 

i
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LUXURY SEEKERS’ DELIGHT
For those seeking nothing less than lavish indulgence, Paradisus 
Resorts promise an array of upscale amenities and personalized 
services. The Reserve option offers private check-in, exclusive 
access to areas like pools and lounges, and the assistance of a per-
sonal destination concierge, where available. Gourmet dining is an 
art form at Paradisus, with each property featuring a variety of top-
notch restaurants showcasing global cuisine. 

FAMILY RETREATS
Paradisus Resorts understands the 
importance of family time. The 
Nikté service provides an array 
of child-friendly amenities, 
from kid-sized bathrobes to 
tailored activity programs. 
The resorts offer expansive 
pool areas, dedicated kids’ 
clubs with experienced staff, 
and even water parks, 
ensuring that younger guests 
are entertained while parents 
unwind. From sandcastle-building 
on the beach to family movie nights, every 
moment is crafted to create cherished family memories. 

ROMANTIC HAVEN FOR HONEYMOONERS
Newlyweds seeking a romantic escape will enjoy an unforgettable 
honeymoon at Paradisus Resorts. At these all-inclusive properties 
passion and romance are on the menu. The adults-only Reserve 
sections offer intimate retreats for couples who can relish uninter-
rupted quality couple time together. Check out bespoke curated 
activities like pottery workshops, cooking classes, or spirit tastings 
that will delight them both.

THE MELIÃ CONNECTION 
As part of the esteemed Meliã Hotels International 
brand, Paradisus Resorts benefit from a legacy  
of excellence and innovation. Meliã Hotels’ 
commitment to luxury and guest satisfaction 
permeates every aspect of the Paradisus experience, 
ensuring that travellers receive the finest service 
and attention to detail.

A Special Feature Section

on sustainable 
TRAVEL

Spain
Shines
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TIME-HONOURED,  
SUSTAINABLE CULINARY 
TRADITIONS LIVE ON

M y mother’s great-grandfather was from Castilla y León—

that central Spanish region known for fine cheeses, 

wine, jamon (a.k.a. ham) and majestic castles. When I 

travelled to the land of my maternal ancestors, discov-

ering what might have been on my gran abuelo’s plate or glass was a 

revelation.  

Spain is much more than a “sun and beach” destination. It’s a 

country with unique regions, geography and cultures steeped in 

proud, time-honoured culinary traditions that span generations.  

From artisanal cheeses and biodynamic wines to other edible gems, 

getting to the heart of Spain’s sustainable culinary wonders comes 

alive when visiting organic, sustainable farms, restaurants and mar-

kets and meeting the people who bring the customs of their 

ancestors to life.  

To ensure this, the Spanish government has made sustainable gas-

tronomy and cultural tourism a national priority that preserves its 

natural and cultural heritage. This is, according to Turespaña, the third 

most important tourism sector in the country. Their data shows that 

the number of tourists visiting for its gastronomic, cultural and wine-

related activities is increasing. Sharing the country’s rich patrimony 

with visitors means local ingredients, dishes and agricultural practices 

live on for generations and that agrarian challenges, such as rural 

depopulation, reverse.  

In rural Zamora, for example, Felix Vicente Pastor—considered one 

of the country’s most outstanding cheesemakers—keeps the art of 

shepherding and cheese-making flourishing at his family’s artisanal 

dairy. This family operation handles every detail, including sourcing 

milk from its herd of Churra sheep, a Castilian breed. Slow-ripened  

(6–12 months) in high-humidity cellars, Pastor’s Zamorano cheese 

offers a flavour that’s intense without being overwhelming. You’ll taste 

notes of walnut, grass and cream in this piquant cheese—perfect with 

a crusty loaf of bread or with some of the region’s ham, olives and a 

bottle of red, like the full-bodied Toro DO from the nearby town of the 

same name. 

From Field to Table, Immersive  
Experiences Dish Local Entrées 

BY MARY LUZ MEJIA

STAY AND DINE IN  
SUSTAINABLE STYLE   
The stunning 12th-century Abadía Retuerta LeDo-
maine near Valladolid is a former monk’s 
monastery turned winery and estate/luxury bou-
tique hotel.  Surrounded by thousands of pine 
trees planted by the current stewards, across the 
property’s 700 hectares, you’ll see scattered bee-
hives producing organic honey that sweetens 
hotel pastries and more.  
 
In wine production, the vintner’s goal is to distill 
the essence of the rich landscape into their spec-
tacular wines. In fact, they chose not to plant vines 
that would grant them an official denominación de 
origen status, insisting that the wine should speak 
for itself. And it does! Spain’s highest honour—the 
Vino de Pago that certifies singular estates as Pro-
tected Denominations of Origin—was bestowed 
on Abadía Retuerta last summer. 
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in Spain

FLORIDA
A Special Feature Section

A PAIR OF YOUNG SWIMMERS JUMP OFF A DOCK IN THE OUTER ISLANDS. 
PHOTO: FORT MYERS - ISLANDS, BEACHES AND NEIGHBORHOODS 

Set your sights 
on FLORIDA 

DREAMSCAPES  FALL/WINTER 202324

Preserve to walk the 1.6-kilometre boardwalk 
through intermingled wetland and upland 
ecosystems. Watch for turtles, otters and 
wading birds. 

HERITAGE
Did you know that Fort Myers has several land-
marks of historical significance? Walk the 
Calusa Heritage Trail at the Randell Research 
Center to see the shell mounds built by the 
area’s oldest-known settlers. Koreshan State 
Park was the home of a 19th-century religious 
settlement, and the community structures are 
still standing today. Don’t forget to visit the 
winter estates of two of America’s most promi-
nent inventors, Thomas Edison and Henry 
Ford. The Edison and Ford Winter Estates 
include botanical gardens, a museum and a 
research laboratory.  

Let the Fort Myers area transport you to 
another time.

Travel Planner 
Visit a place where you can create 

#MyFortMyers moments naturally. Start 
planning at VisitFortMyers.com

DS

BY DREAMSCAPES STAFF

Rediscover  
PHOTOS: LEE COUNTY VISITOR & CONVENTION BUREAU

Cape Coral. A laid-back meal of oysters on the 
half-shell or peel-and-eat shrimp can be 
enjoyed at RumRunners or The Nauti Mer-
maid Dockside Bar & Grill. If seafood doesn’t 
win you over, the wide variety of beverage 
options might. Wicked Dolphin Distillery 
takes visitors behind the scenes of award-win-
ning, small-batch rum and vodka, and Big 
Storm Brewing Co. offers over 20 beer varieties 
made from locally sourced ingredients. Let 
loose for the evening at one of the bars along 
47th Terrace and enjoy live music, yard games 
and even line dancing. 

ISLAND HOPS 
You’ll want to spend at least one day visiting 
secluded islands, many of which are only 
accessible by boat. Take one of several charters 
leaving from Sanibel and Captiva islands, book 
a private tour or rent a boat. As you explore 
Pine Island Sound, you may spot a group of 
playful dolphins or a friendly manatee. Visit 
the famous Cabbage Key Inn for lunch, book a 
fishing charter or stroll the botanical garden 
trail on picturesque Useppa. Each island has a 
distinct personality ready to be discovered. 

NATURE 
Nature enthusiasts of all ages can gain 
enriching insights at J.N. “Ding” Darling 
National Wildlife Refuge by observing birdlife 
and native flora. Visit Six Mile Cypress Slough 

P icture pristine barrier islands and lush 
mangrove forests, and add boutique 
shopping and waterfront dining to this 

sun vacay menu. What do you get? Fort Myers. 
Positioned on the Gulf of Mexico, this easy-

going destination is easily accessible from 
Canada with daily non-stop service from 
Toronto, Montreal and Ottawa to Southwest 
Florida International Airport (RSW).  

Canadian visitors will find so many 
exciting ways to fill their vacations.  

DINING
Foodies can indulge in fresh seafood while 
savouring perfect sunsets over the Gulf in 

FORT MYERS
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SOCIAL MEDIA  

Reach our growing audience at the newly 

revamped digital platforms for DreamScapes. 

We can seamlessly integrate key messages, 

promotions and highlight timely campaigns to 

our audience of devoted travellers, who are 

armchair readers as well as frequent fliers. 

PRINT  

DreamScapes magazine is published 4 times  

per year across Canada through a special 

subscription base in The Globe and Mail, AND NEW 

as a special supplement 4 times a year in the 

Toronto Star, reaching only the highest desired 

income areas in Canada’s largest metropolitan city. 

MULTIMEDIA SOLUTIONS

DIGITAL  

DreamScapes.ca is accessed globally and  

has a strong Canadian audience of HHI 

consumers and travellers. DreamScapes.ca 

is being fully redesigned and reimagined to 

give partners the best digital publishing 

travel tool in the Canadian market today.
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WEBSITE AD RATES

MAGAZINE AD RATES 
INCLUDES PRINT & DIGITAL EDITIONS 
Ask us about our Social Media Ad Rates

(A)   Video Box .............................................................. $595 

       One Position 
 

(B)   Leaderboard ........................................................ $595 

       Size: 648 pixels x 129 pixels 

       Two advertisers rotated 
 

(C)   Box Ad .................................................................. $395 

       Size: 212 pixels x 176 pixels 

       Seven advertisers rotated

AD SIZE/UNIT 1 MONTH WEB ONLY RATE

•    All ad positions are on the DreamScapes.ca Home Page 

•    Rates quoted are net 

•    Average Monthly Unique Visitors – 26,514 

•    Average Monthly Impressions – 80,975 Full Page ............................................ $6,950           $6,450         $5,950 

1/2 Page ............................................ $4,500           $4,250         $3,950 

1/3 Page ............................................ $3,500            $3,250          $2,950 

Double Page Spread ........................ $11,900          $10,900       $9,950 

Outside Back Cover .......................... $7,950            $7,500          $6,950 

Inside Front Cover .......................... $7,950            $7,500          $6,950 

Inside Back Cover ............................ $7,500            $6,950         $6,500

SIZE OF                                      NUMBER OF INSERTIONS  
ADVERTISEMENT                     1X                2X              3X
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AD DIMENSIONS & SPECIFICATIONS

DOUBLE PAGE SPREAD 
Bleed: 17” x 11-1/8” 
Trim size:  16-3/4” x 10-7/8” 
Live area:  7-3/8” x 9-7/8” (x2) 

1/2 PAGE - OPTION A 
Trim size: 4-1/8” x 10-7/8” 
Bleed: 4-3/8” x 11-1/8” 
Live area: 3-5/8” x 9-7/8” 

1/2 PAGE - OPTION B 
Trim size: 8-3/8” x 5-3/8”  
Bleed: 8-5/8” x 5-1/2” 
Live area: 7-3/8” x 4-7/8” 

1/3 PAGE - OPTION A 
Trim size: 2-7/8” x 10-7/8” 
Bleed: 3-1/8” x 11-1/8” 
Live area: 2-3/8” x 9-7/8” 

1/3 PAGE - OPTION C 
Trim size: 5-1/8” x 5-1/8” 
Bleed: 5-3/8” x 5-3/8” 
Live area: 4-7/8” x 5”  

1/3 PAGE - OPTION B 
Trim size: 8-3/8” x 3-3/4” 
Bleed: 8-5/8” x 4” 
Live area: 7-1/4” x 3-1/8” 

1/2 PAGE -  OPTION C 
Trim size: 5-3/8” x 8-1/8” 
Bleed: 5-1/2” x 8-1/4” 
Live area: 4-7/8” x 7-3/8” 

FULL PAGE 
Bleed: 8-5/8” x 11-1/8” 
Trim size:  8-3/8” x 10-7/8” 
Live area:         7-3/8” x 9-7/8”

ALL BLEED SIZES INCLUDE  1/8” BLEED ON ALL SIDES.

1/6 PAGE - OPTION A  
 Live area: 2-3/8" x 4-7/8" 

1/6 PAGE - OPTION B  
 Live area: 7-3/8" x 1-5/8" 

TRIM SIZE (FINISHED SIZE) 
8-3/8” Wide x 10-7/8” Deep 

 

BLEED ADS 
All bleed sizes include 1/8” bleed on all sides. 

 

LIVE AREA 
Keep live text 1/4” away from the trim edge. 

 

DELIVERY METHOD 
Email, FTP, Dropbox, Google Drive 

Please contact us for FTP login 

 

ACCEPTABLE AD FORMATS 
PDF (PDF/X-1a compliant) – preferable 

Adobe InDesign CC 2023* 

Adobe Illustrator CC 2023* 

Quark XPress 2022* 

*Please supply fonts and links 

 

ADDITIONAL INFORMATION 
Full colour process printing, web press. 

Self cover with two-wire saddle stitch. 

 

SUBMIT MATERIAL TO 
Joe Turkel, Publisher 

joe@globelitemedia.com 

Tel: 416-497-5353 or 1-888-700-4464 

Fax: 416-497-0871

TRAVEL AND LIFESTYLE MAGAZINE
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For more information including rates please contact your DreamScapes team.

PUBLISHER 

Joe Turkel 

Head Office: 416-497-5353 or 1-888-700-4464 

Email: joe@globelitemedia.com

EDITORIAL OFFICE 

Ilona Kauremszky, Editor / Associate Publisher 

Phone: 647-819-0891 

Email: editor@dreamscapes.ca

AD CLOSING DATES & 
MATERIAL DEADLINES

ISSUES CLOSING DATE MATERIAL DUE DISTRIBUTION DATE 

WINTER/SPRING 2024 January 12 January 19 February 15 

SPRING/SUMMER 2024 April 12 April 19 May 16 

FALL/WINTER 2024 September 23 September 27 October 24 

WINTER 2024/2025 November 1 November 8 December 5

DreamScapes is published by Globelite Travel Marketing Inc. 
5863 Leslie St., Suite 315, Toronto, ON  M2H 1J8 
Tel: 416-497-5353 or 1-888-700-4464 
Fax: 416-497-0871 
E-mail: joe@globelitemedia.com


